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LIVIA FIRTH IS NOT YOUR AVERAGE HOLLYWOOD WIFE. SHE DOESN’T EVEN 
LIVE IN LOS ANGELES. INSTEAD, THE SELF-CONFESSED QUEEN OF THE 
GREEN CARPET AND PROFESSIONAL AGITATOR IS CHANGING THE WORLD, 
ONE DRESS AT A TIME, FROM HER BASE IN HAMMERSMITH

BETHE CHANGE

Livia Firth wants to know what you’re wearing. No, this 
isn’t some sort of fantasy, she really does. As the founder 
and creative director of Eco-Age, a brand consultancy that 
promotes sustainability, Firth cares deeply about the backstory 
of our clothes. In her role as Oxfam Global Ambassador, UN 
Leader of Change – and indeed – Colin Firth’s wife, she has 
shone a spotlight on the ethical impact of the fashion industry. 
Through initiatives, such as her Green Carpet Challenge and 
#30Wears campaign, Firth is encouraging us to be more than 
consumers. She is asking us to become active citizens instead.

“Being active – an active citizen is what we should all aim to be 
every single day. There are two quotes which I keep at heart. 
One is from Martin Luther King, who once said that we start to 
die the day that we become silent about the things that matter 
to us. And the other one is from a sticker someone handed me 
on Venice Beach years ago, which reads: ‘Stop bitching and 
start a revolution’. You can’t underestimate the impact of not 
being silent and [you can] trigger a mini-revolution every day 
– starting from what you eat and what you wear!” 

written by THERESA HAROLD 



Clearly, this isn’t a case of another celebrity paying lip  
service to philanthropy. Firth, who began her career as a 
documentary producer, has long been a champion of social 
welfare. Her documentary In Prison My Whole Life, directed 
by Marc Evans, won Best Documentary at the International 
Human Rights Awards in Geneva in 2008. In 2007, Firth 
founded Eco-Age with her brother Nicola Giuggioli (company 
CEO) to help businesses by “creating, implementing and 
communicating bespoke sustainability solutions”.

It is a powerful idea – positioning ethical change as a means  
for brands to grow. “We have a highly skilled team at Eco-Age 
which works directly with brands and businesses to develop  
and deliver sustainability strategies that are not only 
completely relevant to business needs, but are delivered  
within the commercial realities of today’s world,” says Firth. 

One of Eco-Age’s clients is luxury jewellery brand Chopard. 
“Working with Chopard since 2012 has been amazing,” says 
Firth. “It’s very challenging, because of the nature of the 
industry, and very rewarding at the same time. The jewellery 
industry has a lot of issues in its supply chain. Take gold 
mining or the traceability of coloured gemstones or diamonds. 
Chopard has been determined not only to try and solve the 
problems, but also to take the whole industry with them on a 
journey. It is called ‘The Journey to Sustainable Luxury’, which 
has already started to transform the lives of artisanal gold 
miners in small, remote South American community mines in 
Colombia and Ecuador. It provides social welfare, education 
and training whilst protecting the natural resources and 
wildlife habitats they depend on in the Amazonian rainforest. 
Chopard and Eco-Age have done some pretty amazing things 
together and I look forward very much to the next steps.”

When Firth isn’t giving speeches at 
the Copenhagen Fashion Summit, or 
hosting lunches at Cannes for Chopard’s 
ethical jewellery, or collaborating with 
Marks & Spencer on a sustainable 
capsule wardrobe, she can be seen 
raising the profile of humane fashion  
on red carpets around the world.

“The Green Carpet Challenge started 
when Colin, my husband, received a 
Golden Globe nomination for Tom 
Ford’s movie A Single Man. Lucy Siegle 
[journalist and broadcaster] challenged 
me to walk the huge carpets of awards 
season wearing only sustainable/ethical 
fashion. We started it together. It was 
so successful and we had so much fun. 
It also gave me a great purpose to be on 
the carpets next to Colin, and I still get 
a kick every time I am on a red (green) 
carpet wearing a powerful story.”

The notion of not just talking the talk, 
but – in this case, quite literally – 
walking the walk, is integral to Firth’s 
brand of social awareness. In the past, 
she has dismissed the notion of virtual 
activism as superficial. “We are all  
online activists – being asked to sign 
petitions – but actually it is a very 
solitary form of activism. You sign your 
petition, then you close your computer 
and go into society and you’ve done 
your bit. That’s almost an excuse for not 
caring anymore.” 

So what can you do, short of wearing a 
fair-trade organic recycled sackcloth? 
Well, Firth is nothing if not pragmatic: 
“The solution can be very simple.  
Buy less and get more ‘fashion mileage’ 
out of each piece. Buy heritage pieces 
that will last. Become an active citizen 
through your wardrobe. Lucy [Siegle] 
said ‘If we can all commit to wearing 
something a minimum of 30 times, then 
we can buy it.’ This is a great simple 
tool and you would be surprised how 
many times you would reply, ‘Actually I 
wouldn’t wear it so many times’, so why 
would you buy it in the first place?  
We need to buy clothes that we love. 
Clothes that will sustain our wardrobes 
for years to come. This is why I love 
fashion. It can truly empower you!” 

eco-age.com
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‘FASHION 

MILEAGE’ OUT 

OF EACH PIECE. 

BUY HERITAGE 

PIECES THAT 

WILL LAST. 

BECOME AN 

ACTIVE CITIZEN 

THROUGH YOUR 

WARDROBE’
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