
Q: When did you discover the power of skincare? 
It’s always fascinated me. When I was about 12 years 
old, I used to ride my bike to the drugstore, crossing 
all sorts of busy, dangerous streets that my parents 
would never have approved of, just to buy one 

coveted jar of anti-wrinkle cream. 

Q: How has your background influenced 
your view of cosmetics? I firmly believe 
in cosmetic chemistry as a valuable science.   
It’s not rocket science, but good skincare 
helps to improve a client’s self esteem.  

Solving skin problems drives me to 
continually improve and supplement 
our line with the latest technology,  
so that people actually get the results 
they are paying for.

Q: Your Good Genes serum is the 
definition of a cult classic.  
Why do you think it’s so 
popular? Everyone wants to 
see instant results, not results in 
two weeks or even two days.  
I formulated Good Genes to give 
clients the instant results they want, 
like bright and plump skin, with  
the lasting effects they also desire, 
such as decreased appearance  
of hyperpigmentation and  
fewer blemishes.

Q: What makes your latest 
release – Tidal Brightening Enzyme 

Water Cream – different to other products on the market? 
Tidal is a brightening, exfoliating treatment that is infused into an 
ultra-hydrating, next-generation water cream. By including alpha-
arbutin and Giant White Bird of Paradise Extract to brighten, and 

papaya enzymes to exfoliate, we ensured that Tidal starts where 
most other water creams stop. Most water creams are known solely 
for hydrating the skin. However, with two forms of hyaluronic acid, 
Tidal brightens as well!

Q: Reviewers often comment on the price tags of your 
products. Do you think women are more willing to invest in 
beauty now? If so, why? I think quality skincare is an investment.  
When we started in this business our price points were much higher 
because our volume was fairly low and our cost of goods was so high.  
As we evolve the line and the brand grows, we have sought to make 
price points of new launches more accessible.  

Q: What is the one item of make-up or skincare you’re never 
without? Luna Sleeping Night Oil! As a mother of three, I need 
all the help that I can get. Waking up to glowing, healthy, hydrated 
skin has been a miracle. The retinol ester in Luna really has helped 
transform my skin, from dehydrated and fatigued to youthful  
and glowing. 

Q: What is the one spa or beauty treatment that you would 
wholeheartedly recommend to anyone? Deep tissue is my 
favourite type of massage. Our I.T. guy is also a master masseuse and 
he always says that my shoulders have so many knots from stress that 
he gets stressed just thinking about it! I also love getting pedicures. 
It’s something I would do with my grandmother as a child – a total 
indulgence for us – and I try to take my daughters a few times a year. 

Q: The beauty world is one of the most dynamic, fast-moving 
and responsive markets in the world. What do you think the 
woman of tomorrow wants from a) her skincare regime, and 
b) her make-up ritual? I think every client in the beauty industry 
seeks these two things, at least: 1) To delay, and correct, the signs of 
ageing and 2) to get their skin in good enough condition that they 
can simplify their make-up routine. While applying make-up is a 
pleasure for many of us, it’s very common for clients’ ultimate goal to 
be that they feel confident wearing little to no make-up, as a result of 
a great skincare routine. 

sundayr i ley.com

GENIE IN A  
BOTTLE
AFTER STUDYING CHEMISTRY AT THE 
UNIVERSITY OF TEXAS AND CUTTING HER 
TEETH IN COSMETICS LABS, SUNDAY RILEY 
LAUNCHED HER EPONYMOUS SKINCARE LINE 
IN 2009. THE TEXAN BEAUTY MAVEN SHARES 
HER THOUGHTS ON THE INDUSTRY WITH 
THERESA HAROLD 


