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for the past 35 years Stuart Weitzman has 
been making women happy. Whether it’s the 
Duchess of Cambridge strolling around the 
London Olympics in his Corkswoon wedges 
or Laura Harring wearing his Million Dollar 
Shoes to the Oscars, he’s managed to create 
sexy, stylish footwear that feels as good as it 
looks – and that’s no mean feat when you’re 
talking six-inch heels. 

Growing up in Long Island, New York, 
Weitzman learned his trade from his father, 
the founder of Seymour Shoes. It was this 
early grounding in the shoemaking business 
that enabled Weitzman to become not just 
a talented shoe designer, but also a skilled 
pattern cutter. Years later, he would utilise 
this first-hand knowledge to create shoes 
constructed for comfort and fit, offering 
them in an unrivalled range of widths and 
sizes. But to arrive at that point, Seymour 
Shoes had to undergo a series of significant 
changes. 

In 1963, Weitzman graduated from the 
University of Pennsylvania’s prestigious 
Wharton School, with his sights set on a 
career in Wall Street. It was his father’s 
death a year later that led Weitzman and 
his brother to step up and take charge of the 
company. Eventually, after a period when 
it was under Spanish ownership, the label 
was bought back by Weitzman and became 
the Stuart Weitzman brand we know today. 
However, the Spanish legacy remains, 
with the company still pumping out shoes 
and handbags from their production hub 
in the city of Elda. In fact, Weitzman was 
recently adopted by the city as its El Hijo 
Predilecto Adoptivo de Elda, which translates 
to “Favourite Adopted Son of Elda” – the only 
non-Spaniard bestowed that honour. 

Now, with production topping 600 styles 
a year and with boutiques dotting the globe, 
Weitzman has no plans to retire just yet. 
“This business is my hobby. It’s not just my 
work, and when you’re at your hobby, it’s a 

pleasure.” Indeed, Weitzman’s passion for 
shoes is infectious. When he says his goal is 
for women to smile, or giggle even, when they 
put on his shoes, he’s being utterly sincere. “I 
have one cardinal rule that I’ve always stuck 
with: if a shoe is beautiful and sexy, many, 
many women will love to own it. If the shoe 
is always comfortable, every woman would 
like to own it. If I can incorporate those two 
elements, and a little twist of surprise in the 
design, then I’ll get a smile on her face when 
she puts it on in the morning.” 

Weitzman’s latest ad campaign picks up 
the theme of his shoes being “the first thing 
you put on in the morning, and the last thing 
you take off at night.” Shot by Mario Testino 
and starring supermodel Natalia Vodianova 
wearing little more than her “Stuarts”, the 
seductive campaign captured the attention 
of the media. When I ask if Vodianova 
personifies the woman he designs for, 
Weitzman replies with a laugh, “We don’t 
have one perfect ‘Stuart Weitzman woman’, 
and obviously there’s a minimal percentage 
of women that look like Natalia.” He pauses 
in thought for a moment, before continuing, 
“Most women can open a magazine, and 
look at all these gorgeous dresses and 
know they can’t put them on. But there’s no 
woman – hardly – in the world, who can’t 
wear the same shoe that those gorgeous 
models are wearing. That’s one of the things 
that a woman can wear, and maybe even 
look better than the model in the shoe – 
because as you know, models are tall and 
their feet are very big.” 

Perhaps that goes some way to explaining 
the fairer sex’s obsession with shoes; ballet 
flats will fit, even on fat days; ankle boots 
won’t give you muffin tops; and stilettos 
will always, always make your legs look 
long and toned. What’s not to love? Ah yes, 
the pain. Naturally, Weitzman has tackled 
this problem with his usual creativity: a 
latex-padded inner sole, the softest linings 

possible, and lasts that allow for more than 
the average measurements. “If we just 
did the average, we’d get 50 percent of the 
women 100 percent comfortable, and the 
other 50 percent who are above the average 
would have degrees of discomfort. [That’s 
why] we have a tolerance level that’s above 
average at all fit points.” As for the range 
of widths, it remains unmatched by any 
other high-end shoe designer. “Many, many 
other manufacturers don’t bother doing 
[widths], and that would force the consumer 
to buy a shoe a half size longer. So when 
they discover ours, they hang around for 
a generation buying our shoes – which, of 
course, we like!”

As our conversation draws to a close, 
there’s one pressing question I have yet to 
ask: how does anyone tackle Lan Kwai Fong 
in heels? “Well, one idea is to have a strong 
guy on your right arm! People say, ‘All these 
high heels you make for Angelina Jolie, 
how does she walk in them?’ I say, ‘Well, 
Brad Pitt is holding her up.’ ” He chuckles 
confidingly, “Obviously, you’re not going 
to climb a mountain in platform sandals, 
and you shouldn’t be walking down San 
Francisco’s 25 degree-angled streets – or 
Hong Kong’s either – in platform sandals. 
I think that a woman is smart enough to 
know that if she’s got to take that route, 
she’ll probably engineer it in ballerinas. 
Then she’ll put them in her bag when she 
gets to where she’s going, and put on her 
beautiful shoes.”

If after all that, your feet still ache, 
Weitzman has some parting advice. “Make 
sure that the ball of your foot and your heel 
hit the ground at pretty much the same 
time. It’s a different walk than it is when 
you’re wearing a flat. And you know, you 
can practise; it’s like any kind of gymnastics 
I suppose. We can all learn to do a back 
flip, and if you wanna wear high heels, you 
better learn how to walk in ’em.” 
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Putting a smile on women’s faces comes first for shoe maven stUArt WeitZMAN, as 
theresa harold discovers
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